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1 Preface

The publication of this manual 
establishes guidelines for the officiai 
use of the visuai identity of Thalys.

his tity represent mu h more than just a
logo A number of the chara teristics used in 
determi ing the image profil I fluence th s 

ident'ty

imply movement and h gh-speed, and suggest 

power and reliability. In combination with the 

quality cf comfort and customer-concern.

he creation of a visual image or identity.
t also represents the way in which the image is
implemented. To achieve a consistent 
presentation in ail areas of applications, that s

both balanced and consistent. This s the sourc 
of reference for the correct implementation of
ail aspects of Thalys. If the guidelines are 
adhered to consistently, the quahty of the visu 
identity will be guaranteed and the
overall identity protected.


